1. ZKAJIIIBI KAFUJIA

1.1. AKIUSIHBI ©TKI3YAIH OCHI epeKeciH ¥ MbIMIACTHIPYIIbIIAp
OeKiTTi koHE 01 bIHTBPIMaKTaCTHIK TypajIbl APTTHIH aXKbIpamMac
Oeuiri 00JIbIN TaOBUTAE.

1.2. «12 MecsueB» akIUACH KYPBUTBIC TUIIEPMapKeTTepl
JKEIiCiHIH 8 QuimanbHaa 7 Kajnana eTKi3ineai: AIMarbl Kaaachl,
PaiipimOex manrbuIb, 516; Cemeii kanacsl, LIIokopiM TaHFBUTE,
81a; Ockemen kanacel, Kanbin CotnaeB TaHFbUIBL, 35;
Kocranaii kanacel, AnTeiHCapuH Kemieci, 229a; [laBnonap
Kanacsl, JKasy Myca kemeci, 6; Kaparauns! k., Kypsuipicoisuiap
nmaHrbeLIbl, 37/2; Acrana Kamackl, Anan tac skoubl, 20A; Actana
Kanacel, AOaii qaHFbUIEL, 94A.

1.3. AxiusiHbI 0TKi3y Mep3iMi: 2026 xbUTFbl 1 MayChIMHAH
6actan Koca anranaa 2026 xeutFsl 31 miingere neiiy.

1.4. BapibIk Myuieni Tyranap epexxeMeH https://www.bcc.kz
CalTBIHIAFBI CiiTEME OOMBIHIIA TaHBICTHIPBLIA/IBI.

2. AKIIUSIFA KATBICY TAJIAIITAPBI

2.1. Kazakcran PecryOnukachIHbIH 18 xKacTaH acKaH
TYPFBIHIAPHI FaHA YTHICKA KaThICa alajpl.

2.2. Axnmsra kateicy ymriH LlentpKpenur bankiniH kapTachH
(#xaprakapra, #bccpay Hemece #lronCard) ycraymisr 60y
Kaer.

2.3. AxnusiFa KaTbeIcy YIIiH, akims Ke3eHinae «12 Mecsies»
KYPBUIBIC THIIEpMapKeTiHae cepikrecTiH POS-tepmuHab
apkputel bank LenTpKpenur kapracsiven keminae 50 000 (ery
MBIH) T€HI'€ COMAchIHa Oip PEeTTIK TeJeM kacay KaxeT.

«bank HentpKpeaum» AK-HbIH
«12 MecsineB» akIMsSICBIH OTKI3y epe:xeci /
AO «bank HenTpKpeaur»
IIpaBuna npoBegennss Axuun «12 MecsinieB»

1. OBIIHE ITOJIOKEHUS

1.1. Hacrosmue IIpaBuia npoBeJeHUs aKIIUK YTBEPAKACHbI
OpraHu3aTopaMH U SIBJISIOTCS HEOThEMIIEMOMN YacThIO I0r0BOPa
0 COTPYJHHYECTBE.

1.2. Axuus mpoBoAUTCs B 8 GuiIManax CeTu CTPOUTEIBHBIX
runepmapkeros «12 Mecsues» B 7 ropoaax: . Anmarsl,
npocriekT PaiieimbOeka, 516; r. Cemeit, mpocnekt Llakapuma,
81a; 1. Ycrp-Kamenoropcek, npocnekt Kanpima Catnaesa, 35; r.
Kocranaii, ynuna AnteiHcapuHa, 229a; r. [laBnogap, ynuma
XKasty Myckr, 6; . Kaparanna, npocriekt Ctpounteneit, 37/2; T.
Acrana, mocce Anamr, 20A; . Actana, mpocriekT Abas, 94A.

1.3. Cpoxk npoBenenus akiuu: ¢ 1 utoHs 2026 roga no 31 urons
2026 roga BKIIIOYNUTEIBHO.

1.4. O3HaKOMIIEHHE BCEX 3aMHTEPECOBaHHBIX JHII ¢ [IpaBunamu
JIOCTYITHO IO CChUIKE Ha caiite_https://www.bcc.kz

2. YCJIIOBUS YUACTUA

2.1. Y4aCTHHKaMH PO3BITPHILIA MOTYT OBITH TOJIBKO KUTEIIH
Pecny6nmku Kazaxcran crapmie 18 ner.

2.2. Jlns yaactus Heo6XoamuMo OBITE eprkareneM KapTsl banka
HentpKpenut (#xaprakapra, #bccpay wmu #lronCard).

2.3. ns yyactusi He0OXOAMMO B MEpHOI AKIUH OTUIATHTh
HOKYINKY B CTPOMTEJILHOM runepmapkere «12 Mecsues» kapToi
banka IlentpKpeaur uepesz POS-TepmuHan napTaepa Ha CyMMy
He MeHee 50 000 (mAThIECST THICSIY) TEHTe OJHON OTIEITBHOMN
OIJIATOM.

1. GENERAL PROVISIONS

1.1. These Promotional Rules (the “Rules”) are approved by the
Organisers and constitute an integral part of the Cooperation
Agreement.

1.2. The Promotion shall take place at 8 branches of the “12
Mesyatsev” chain of home improvement hypermarkets in 7
cities: Almaty, 516 Raimbek Avenue; Semey, 81A Shakarim
Avenue; Ust-Kamenogorsk, 35 Kanysh Satpayev Avenue;
Kostanay, 229A Altynsarin Street; Pavlodar, 6 Zhayau Musy
Street; Karaganda, 37/2 Stroiteley Avenue; Astana, 20A Alash
Highway; Astana, 94A Abay Avenue.

1.3. Promotion period: from 1 June 2026 to 31 July 2026,
inclusive.

1.4. The Rules are available for review by interested parties on
site: https://www.bcc.kz

2. PARTICIPATION TERMS

2.1. Only residents of the Republic of Kazakhstan aged 18 years
and older may participate in the prize draws.

2.2. To participate, an individual must be a holder of a Bank
CenterCredit card (#kartakarta, #bccpay, or #lronCard).

2.3. To participate in the Promotion, a purchase of at least KZT
50,000 (fifty thousand tenge) in a single transaction must be
made during the Promotion period at the“12 Mesyatsev” home
improvement hypermarket and paid for with a Bank
CenterCredit card via the Partner’s POS terminal.
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2.4. Axuusra KaTbeicy YiIiH Tek baHk jkylecinzie TipkenreH,
COTTI XKYPri3iIreH, KYIIiH )KoMaraH, KaiTapbUIMaraH XKoHe
JayJIBI eMeC TPaH3aKLUHsIap FaHa eCeTKe aJIbIHABI.

2.5. TananTapra colikec KeJeTiH apOip TpaH3aKIMs aBTOMATThI
Typae 5% kemooK oKeNeIi )IHE YThICKA KaThICYFa KYKBIK
oepeni. Kerr6sk 3 syMbIC KYHI iIIiHIE eCenTeNe/Ii.

3. KATBICYbI TIPKEY MEXAHUKACHBI

3.1. Axnusra KaTeicy (akTici KyIoH, IPOMOKO HeMece JKeKe
HOMIp Oepy apKbUIBI eMec, «12 Mecs1eB» KYpbUTbIC
runepmapketinig POS-tepmunansr apksutsl LenrpKpenut
BankiHiH KapTackIMEH THICTI TpaH3aKIHMs jkacay (akTici
OOMBIHIIA TipKETeIi.

3.2. Tajmantapra colikec keneTiH Oip TpaH3akuus Oip KaTBICYFa
teH. Tpanzakuus comacer 50 000 TeHrere GenmiekTeaMei i
JKoHe OipHeIe KaThICyFa e3repTUIMEn .

3.3. Meicassbl, erep kaueHT 500 000 TeHrere 6ip Tenem *kacaca,
OyJ1 oH eMec, Oip KaTbicy Oosbin cananaasl. Erep kiment 25 000
TEHIeIeH eKi 0eJIeK TesieM jkacaca, MyHJIail Tenemep KaTbicy
Goutbin caHanmMaiisl, ce6ebi apOip XKeke TpaH3aKLIUSHBIH
comacsl 50 000 TeHreieH ToMeH OOIMaiIbI JXKoHE 3apa
TeJIeMIep KOChbUIMAaN/IbI.

3.4. Erep KJIMEHT opKaichIChl AKIMSIHBIH TajlanTapblHa colikec
KeJeTiH OipHele keKe TpaH3aKIMs jkacaca, opoip OChIHIAN
TpaH3aKL¥s KaThICYNIbUIAp Ti3UTIMiHAE JKEKe KaThICYy peTiHe
TipKeIyl MYMKIH.

3.5. Kimenr bece.kz konpanbaceiHa KyroH1ap CaHbIH, KaThICY
HOMIpiH HeMece AKIHsAFa KaThICY IbIH KeKe KaFaailblH
kepMmeiini. Kongan6ana KIHEHT onepalusHbIH 631H, COHIal-aK
Bankren xabapinamaHbl xoHE/HEMeCe OTepalusiap
TapUXBIHIAFBI TOJIEM TYpaJibl aKITAPATThl KOPE aJIaIbL.

3.6. KutneHTKe KaThICYbIH KOCBIMIIIA pacTay, KYHOH aly Hemece
oTepalsIHbI TipKey YiIiH bankke/cepikTecke skeke xabapiacy

2.4. ]Iyt ydacTusl yUUTHIBAIOTCS TOJIBKO YCIICIITHO POBE/ICHHBIC
TpaH3aKIUH, 3a)UKCUPOBaHHBIE B cucTeMe banka, He
OTMEHEHHBIE, HE BO3BPAIICHHBIE 1 HE SIBIISIOLINECS CTIOPHBIMH
OIepaLUSIMH.

2.5. Kaxkast COOTBETCTBYIOIIAS YCIOBUSM TPaH3aKIHS
aBTOMATHYECKH MPHUHOCHUT KeLI03K 5% U TaeT MpaBo Ha yyacTHe
B po3birpsiie. Kemosk Hauucisiercs: B TedeHue 3 pabounx
JTHEH.

3. MEXAHUKA ®UKCAIIUU YHACTUSL

3.1. B Akuun ¢akt ydactust GUKCUPYETCsl HE MMyTeM BbLIAYH
KyTIOHa, IPOMOKO/Ia MJIM OT/EIBHOT0 HOMEpa, a 10 (aKTy
COBEPILICHHUS COOTBETCTBYIOLIEH yCIIOBHSIM TPAaH3aKI[HUU KapTOH
Banka LentpKpenur uepe3 POS-TepmMuHaI CTPOUTETBHOTO
runepmapkera «12 Mecsuesy.

3.2. OnHa COOTBETCTBYIONIAS YCIOBHUSM TPAaH3aKIHs PaBHA
onHOMY y4acturo. CymMMa TpaH3akuuu He apoourcs Ha 50 000
TEHIe U He Ipeo0pa3yeTcs B HECKOJIBKO yYaCTHH.

3.3. Hanpumep, ecinu KIMEHT COBEpLIMI OJHY oruiaTy Ha 500
000 Tenre, 3TO cUNTACTCS OAHUM yJacTHeM, a He AecsTeio. Ecin
KJIMCHT COBEPILIII IBE OTAENbHBIE omIaTel o 25 000 Tenre,
TaKHe OIUIaThl HE CYNTAIOTCS Y4aCTHEM, TaK KaK CyMMa KaXKIon
oTenbHOM Tpan3akiuu Huxke 50 000 TeHre U oIIaThl MEXy
c000ii He CyMMHPYIOTCSI.

3.4. Ecnu KIIMEHT COBEPIIII HECKOIBKO OTIETBHBIX
TPaH3aKUUH, KaK/1asg U3 KOTOPBIX COOTBETCTBYET YCIOBHAM
AxKInn, Kakaas Takasi TpaH3aKIMs MOXKeT ObITh 3a()MKCHpOBaHa
B peecTpe y4aCTHUKOB KaK OTAENIBHOE Yy4acTHe.

3.5. KimeHT He BUANT B puiokeHHH bee.kz komuaecTBo
Kyl'lOHOB, HOMep y'—[aCTI/Iﬂ 500051 OTﬂeHbelﬁ CTaTyC y‘{aCTI/Ifl B
Axumu. B priioKeHUH KIMEHT MOXKET BUJIETh CaMy OTEpaIluIo,
a Takke coobuieHue otT baHka n/umu nHPopMaIHIo 00 orUIaTe B
HCTOPHUHM ONEpalui.

3.6. Kinenty He TpeOyeTcs JOMOIHUTEIBHO TTOATBEPKIATh
y4acTue, ojy4yarh KyIOH WK OTIeIbHO oOpamarhes B baHk/k
mapTHepy Ul perucTpanun oneparmu. Ecian omara

2.4. Only successfully completed transactions recorded in the
Bank’s system that have not been cancelled, refunded or
disputed shall qualify for participation.

2.5. Each qualifying transaction entitles the participant to 5%
cashback and one entry into the prize draws. Cashback is
credited within 3 business days.

3. MECHANICS OF PARTICIPATION

3.1. Participation in this Promotion is not tracked through the
issuance of coupons, promo codes, or separate identification
numbers. Instead, an entry is automatically registered upon
completion of a qualifying transaction using a Bank
CenterCredit card via a POS terminal at the “12 Mesyatsev”
home improvement hypermarket.

3.2. One qualifying transaction equals one entry. The transaction
amount shall not be divided into KZT 50,000 increments or
otherwise result in multiple entries.

3.3. For example, if a customer makes a single payment of KZT
500,000, it shall constitute one entry rather than ten entries.
Conversely, if a customer makes two separate payments of KZT
25,000 each, such payments shall not qualify as entries, as each
separate transaction falls below the KZT 50,000 threshold and
transaction amounts are not cumulative.

3.4. If a customer completes multiple separate transactions, each
of which qualifies for the Promotion terms, each such
transaction shall be recorded in the participant register as a
separate entry.

3.5. The total number of entries, participation codes, or
Promotion status are not displayed to customers within the
bee.kz mobile app. However, customers may view the
transaction itself, as well as Bank notifications and/or payment
details, in the transaction history.

3.6. Customers are not required to provide additional
confirmation of participation, obtain coupons, or separately



tanan erinmeiini. Erep Tenem sxacay ocel EpexeHig
TaJlanTapblHa COMKeC Kelce, KaThICy aBTOMATTHI TYP/e
TipKenei.

3.7. BaHK KaThICyIIBUIAP.IBIH Ti3IMiH KaJBINTACTHIPATHIH Ke31e
03 KyHeciHeH AKIHS ©TKi3IeTiH ke3eHae cepikrecTin POS-
TepMHUHAJIAPhI apKbUIbl BaHK KapTaiapbIMeH jkacaiaFaH OapibiK
THICTI TaJaTapMeH XKYPri3UIreH TpaH3akuusIap OOMbIHIITA
JIepeKTepAl )KYKTESH 1.

3.8. Karsicymsutap TiiniMiHIe oneparysuiapabl COUKeCTeHIIpY
YIIIH KQKETTi IepeKTep, OHBIH iIIiH/e TPaH3aKIHUIHEIH KYHi
MEH YaKbITbl, COMAChl, TOJIEM KapTaChIHBIH AEPeKTepi,
KJIIMEHTTIH JIepeKTepi skoHe OalyIaHbIC HOMIPI MaiijaTaHbBUTY bl
MYMKIH.

3.9. laynsl Maocerne TybIHAAFaH JKaraaiina, bank e3 xyienepinig
JiepeKTepi OOUBIHINA KIIMSHTTIH TaJlalTapFa COMKec KEJICTiH
TpaH3aKLIUSIaPBIHBIH OOJYBIH )KSHE CAHBIH TEKCEPYTe KYKBUIBL.
bank xyiienepiHeri TpaH3aKIUsIIapIAbIH AepPEeKTepi AKIHsIFa
KATBICYJIbl pacTay/IbIH HETi3T1 K631 OOJBIN TaObLIa b

3.10. Erep Tayapra OipHelie Tesey TOCUTIMEH TeIeHce, AKIIIFa
KaTbICy YIIiH «12 Mecsnes» Kypbutbic runepmapkeTinig POS-
TepMuHaibl apKeLIbl LlenTpKpenur bankinin kapracsiMen
JKacaJIFaH KeKe TPaH3aKIUsI COMACH FaHa eckepineni. MyHnai
TpaH3aKIUIHBIH comack! keMinge 50 000 TeHreHi Kypays! THiC.

4. TPAH3AKIIUSTHBI KAUTAPY, KYIITH KOO JKOHE
JAYJIbI OIIEPAIIUSJIAP

4.1. CatsIn airy TOJIBIK KalTapbUIFaH, ONepalisHbIH KYIIi
JKOMBUIFaH HEMece TOJIEMHIH KYIIII TOJBIK XKOHBIIFaH JKaFaaiaa
MYHJIai TpaH3aKIus AKIMSFa KaThICY PETiH/E eCenKe
aJIHOANIBI )koHE/HeMece KaThICYIIbIIap Ti3iTiMiHeH
IIBIFapbUIa bl

4.2. TpaH3aknus imiHapa KalTapbUIFaH jKaraaiiia, TpaH3aKIust
KalTapbUIFaHHAH KEHiH TOJIEMHIH HaKTHI cCOMachl kemiHze 50
000 TeHreHi KyparaH jKariaiia Fana AKIUSFa KaTbICy PEeTiHjIe
€CKeplTyl MyMKIiH.

COOTBETCTBYET yCIOBHAM HacTosmux [IpaBui, ydactue
(uKcHpyeTcs aBTOMaTHYECKH.

3.7. Ilpn popMupoBaHHH CHHCKa yYaCTHUKOB baHK BBITpykaeT
13 CBOMX CHCTEM JAHHBIE TT0 BCEM COOTBETCTBYIONIHM
YCIIOBHSM TPaH3aKIHUsSIM, COBEPIIEHHBIM KapTamu baHka uepes
POS-TepMuHanel napTHepa B IEpUO MPOBEICHUS AKIIHH.

3.8. B peecTpe y4acTHHKOB MOTYT HCIIOJIb30BAThCS JAHHBIE,
HEeoOX0qUMble I UACHTHU()UKALMH ONIePALH, B TOM YUCIIe
Jata v BpeMs TpaH3aKIUH, CyMMa, JaHHbIe IIaTe)KHONW KapThl,
JTAHHBIC KIIUEHTA U KOHTAKTHBIA HOMEP.

3.9. B cmyyae BOSHMKHOBEHHSI CIIOPHO# cuTyanuu baHk Bripase
HPOBEPUTH HAJTMYUE U KOJINYECTBO COOTBETCTBYIOLIHMX
YCJIOBHSIM TPaH3aKIMH KJIMEHTA 110 IAHHBIM CBOMX CHCTEM.
JlaHHbIe TpaH3aKIMi B cucTeMax baHka SBIISIFOTCS OCHOBHBIM
HCTOYHUKOM TOJTBEPIK/ICHHS YUaCTHs B AKIHH.

3.10. Ecniu mokymnka ortaueHa HECKOJIBKUMHE CIIOCOO0aMu
OIUIaThl, UId y4aCTHs B A](LII/II/I YUUTBHIBACTCA TOJIBKO CyMMa
OT/IeIbHOM TpaH3aKIMK, COBEpLIEHHON KapToi banka
HentpKpenut yepe3 POS-tepMuHan cTpoUTEIbHOIO
runepmapkera «12 Mecsues». CymMMa Takoi TpaH3aKIHH
JIOJKHA cocTaBATh He MeHee 50 000 TeHre.

4. BO3BPATHI, OTMEHBI U CIIOPHBIE OIIEPAIIUN

4.1. B ciryuae moTHOTO BO3BpaTa MOKYIKH, OTMEHBI OTlepaliii
WJIK TIOJIHOT'O aHHYJIMPOBAHHUS OIUIATHI TaKas TPpaH3aKIHA HE
YYUTBHIBAETCSI KaK y9acTHe B AKIIUU W/VJIH HCKITIOYAeTCs U3
peecTpa y4acTHHKOB.

4.2. B cnyyae 4acTUYHOTO BO3BpaTa TPAH3AKLUS MOXKET
YUHUTBIBATECS KaK y4acTHe B AKIIMU TOJBKO IPH YCIOBUH, YTO
(haxTHUECKas CyMMa OILIATHI IOCIIe BO3BpaTa COCTAaBIISIET HE
menee 50 000 renre.

contact the Bank or the Partner to register a transaction. If a
payment meets the terms of these Rules, entry shall be registered
automatically.

3.7. When compiling the list of participants, the Bank shall
extract data from its systems on all qualifying transactions
completed with Bank cards via the Partner’s POS terminals
during the Promotion Period.

3.8. The participant register may include data required to
identify a transaction, including the date and time, transaction
amount, payment card details, customer data, and contact
number.

3.9. In the event of any dispute, the Bank reserves the right to
verify the existence and number of the customer’s qualifying
transactions based on data from its own systems. Transaction
data within the Bank’s systems shall constitute the primary
source for confirming participation in the Promotion.

3.10. If a purchase is made using multiple payment methods,
only the portion paid with a Bank CenterCredit card via a POS
terminal at the “12 Mesyatsev” home improvement hypermarket
shall be considered for participation in the Promotion. The
amount of such portion shall be at least KZT 50,000.

4. REFUNDS, CANCELLATIONS, AND DISPUTED
TRANSACTIONS

4.1. In the event of a full refund of the purchase, cancellation of
the transaction, or complete reversal of the payment, such
transaction shall not qualify as an entry in the Promotion and/or
shall be excluded from the participant register.

4.2. In the event of a partial refund, the transaction shall remain
eligible for participation in the Promotion, provided that the
remaining transaction amount after the refund is at least KZT
50,000.



4.3. Erep iwiHapa KalTapbUIFaHHAH KeWiH HAKTBI TOJIEM COMAChI
50 000 TeHreneH keM 6oinca, MyHIai TpaH3aKIMsA AKIHAFa
KaThICy PETIHIE ecenke ajabHOaii bl xKaHe/HeMece
KaTBICYIIbUIAP Ti3LTIMIHEH MIBIFAPbLIa/IbL.

4.4. Erep TpaH3akIMsAHbBI KaiiTapy, KYILiH )OI HeMece JayJibl
omeparys *KEeHIMITa3 aHbIKTaIFaHFa CHiH aHbIKTAICA, MYHIAH
TpaH3aKLUs )KEHIMIIA3/Ibl aHBIKTAHTBIH Ke3/1e eCKepilIMeiii.

4.5. Erep »KeHiMITa3 aHbIKTaJFAaHHAH KCHiH TPaH3aKIHSHBIH
TOJIBIK HEMece ilIiHapa KalTapbUIFaHbl, KYIIi KOWBUIFaHbI,
JayJibl OoJbIN TaObUTFaHBI HeMece AKLIUSHBIH TaJanTapblHa
colikec KeNMeWTiHI aHbIKTajca, ¥ HbIMIACTRIPYLIBLIAP
JKEHIMIa3bpIH MapTeOeciH XKaHe/HeMece KYJIIIE ally KYKBIFBIH
KaiiTa KapayFa KYKbLIbI.

5. 5KYJIIE KOPBI

5.1. bac xymnme — 3 (ymr) oapkaiiceichl 1 000 000 (6ip MILTHOH)
TEHI'e COMara «OKOHJICyTe apHaFaH cepTudukar» (aKianai
KYJLIE).

5.2. KocbiMmia ciifimbikTap — «12 MecseB» KypbUIbIC
runiepmapkeriage 100 000 (3xy3 MbIH) TEHrelIeH 5 cepTHhUKAT
sKoHe «Sulpak» xemicineH apkaiiceics! 100 000 (5xy3 MBIH)
TeHreeH 5 OipIIiK TYPMBICTHIK TEXHHKA.

5.3. ¥teictap 2026 xbutFsl 14 mringe MeH 14 tambI3
apanbireiaaa eteni. bac sxxymme 2026 sxpuinsiH 14 TaMbI3BIHA
OMHATBLIAIBI.

6. )KEHIMITA3JAP/JIbl AHBIKTAY TOPTIBI

6.1. XKenimma3znap ke3neiicok Typae random.org cepBuci
APKbUIbI aHbIKTAaJIaIbl.

6.2. ¥TbIC OMBIHBIH OTKI3y YIIIH KaThICYIIBUIAPIBIH Ti3lmiMi
bank xyifenepinae TipKelnreH TajlanTapra colikec KeleTiH
TpaH3aKIUIapIbIH HETi3iH/e KaIbINTaCThIpbUIagsl. bip Kiment

4.3. Ecii mociie 9acTHYHOTO BO3BpaTa (hakTUUecKasi cyMMa
oriatel craHoBuTcs MeHee 50 000 TeHre, Takas TpaH3aKIUs HE
YUHMTBIBACTCS KaK y4acTHe B AKIMH H/WIHM UCKIIFOYACTCS U3
peecTpa y4aCTHUKOB.

4.4. Ecnm BO3Bpat, OTMEHA WIIN CTIOPHAS OTIEPAINs BEISBICHBI
JI0 oTIpeeieHust To0eJUTeNs, TaKask TPaH3aKILHs He
YUUTBIBACTCSI IIPH OIIPE/ICIICHUH OO TUTesI.

4.5. Eciiu mocie onpezeneHus modeautens OyAeT BBISBICHO,
YTO TPaH3aKIMs ObUIA MOJHOCTHIO WIIM YaCTHYHO BO3BPAIICHa,
OTMEHEHa, SBIISETCS CIIOPHOM MM HE COOTBETCTBYET YCIOBHUIM
Axnun, Opranu3atopbl BIpaBe MepecMOTPETh CTaTyC
MOOETUTEINS W/VIH TIPAaBO Ha MOJTyYeHHE MpHu3a.

5. IIPU30BOM ®OHJI

5.1. I'maBHbIi ipu3 — 3 (TpH) «cepTudUKaTa HA PEMOHT» Ha
cymmy 1 000 000 (oxuH MIJUIMOH) TEHI'€ KaX bl (IEHEKHbIN
npu3).

5.2. JlonomHUTENBHBIE PU3BI — 5 CEPTU(PUKATOB B
cTpouTeNbHOM runepmapkere «12 Mecaues» no 100 000 (cto
TBHICSY) TCHTE U 5 €JIMHUI OBITOBOM TEXHUKH U3 ceTH «Sulpaky»
o 100 000 (cTo ThICSY) TEHTe KaXKaas.

5.3. Pospirpeimu npoxoadr 14 urond u 14 asrycra 2026 roga.
I'maBHebIif pU3 passirpeiBactes 14 aBrycra 2026 roxa.

6. IOPSITOK ONPEJAEJEHUS IOBEIUTEJIEN

6.1. [Tobeaurenn onpenensoTcs CIyIaiHbIM 00pa3oM depes
cepsuc random.org.

6.2. JIns mpoBeieHNs PO3BITPHIILIA PEeCTp YUYaCTHUKOB
(hopMHupyeTcsi Ha OCHOBAaHUH COOTBETCTBYIOIINX YCIOBHSM
TpaH3aKIUi, 3a)MKCUPOBAaHHBIX B cucTeMax banka. Onun
KJIMEHT MOJKET OBITh IIPE/CTaBIICH B peecTpe HECKOIBKO pa3 B

4.3. If, following a partial refund, the remaining payment
amount falls below KZT 50,000, such transaction shall not
qualify as an entry in the Promotion and/or shall be excluded
from the participant register.

4.4. 1f a refund, cancellation, or disputed transaction is identified
prior to the determination of the winner, such transaction shall
not be taken into account when determining the winner.

4 3. If, after the winner has been determined, it is found that a
transaction was fully or partially refunded, cancelled, disputed,
or does not meet the terms of the Promotion, the Organisers
shall have the right to review the winner’s status and/or
eligibility to claim the prize.

5. PRIZE FUND

5.1. The Grand Prize consists of 3 (three) “Renovation
Certificates” worth KZT 1,000,000 (one million tenge) each
(cash prize).

5.2. Additional prizes include 5 (five) certificates for the “12
Mesyatsev” home improvement hypermarket worth KZT
100,000 (one hundred thousand tenge) each, and 5 (five)
household appliances from Sulpak worth KZT 100,000 (one
hundred thousand tenge) each.

5.3. The prize draws will take place on 14 July 2026 and 14
August 2026. The Grand Prize draw will take place on 14
August 2026.

6. PROCEDURE FOR DETERMINING THE WINNERS

6.1. The winners shall be selected randomly using the
random.org service.

6.2. For the purposes of the prize draws, the participant register
shall be compiled based on qualifying transactions recorded in
the Bank’s systems. A single customer may appear in the



TaJlanTapra ColKec KeJIeTiH TpaH3aKIUsIap/blH CaHbIHA
OalmaHBICTHI Ti3LTIMIE OipHEIIe PET YCHIHBUTY Bl MYMKIH.

6.3. YKenimma3ipl TaHJaFaHHAH KeHiH OHBIMEH TiKelnei 3¢upae
TenedoH apKpuIbl Oaiinanbicaasl. Erep jxxeHiMma3 KoHbIpayFa
KaTapblHAH YIII peT jkayar oepMmece, Kaiita TaHIay Xyprizinesni.

6.4. BapnbIk yThIC ofbiHAaps! Instagram @12 mesyacev_kz,
«12 MecsitieB» KypbUIBIC THIIEPMapKETiHIH Tikenei rupinge
erteni

6.5. ¥#{BIMIacTRIPYIIBLUIAP/IbIH JKEHIMITa3/IaH JKEKE TYJIFACHIH,
JKaChIH, TYPAThIH KaJaChlH, TOJCY (GaKTiCiH )oHE AKIUIHBIH
TaJIaNTapblHA COMKECTIriH pacTay YIIiH KaKETTi aKlapaTThl
JKOHE/HeMece KY)KaTTap/ibl CYpaTyFa KYKbUIBL.

7. LIEKTEYJIEP MEH XKAYANKEPHIIIIK

7.1. Axusra HentpKpeaut bankinin, «12 Mecsie» xemiciHig
JKYMBICKEpIIepi, JUCTPUOBIOTOPIIAp, XKapHaMa areHTTIKTepi,
OJIapABIH YJIECTEC TYJIFANapbl MEH XKaKbIH TYBICTAPBI, COHIANH-aK
3aHJBI TYIFAIAp KaThica aIMaiIbl.

7.2. Ocnl Epesxere coiikec KaTbicy baHk jxylieciHae TipkenreH
TpaH3akuus GakTici GOMBIHIIA AHKbIHATATEIH/BIKTAH,
KaTBICYIIBIHBIH KOJIIaHOaJa KYITOHHBIH, KaThICYy HOMIpPiHIiH
HeMece JkeKke MopTedeciHiH 0oaMaybiHa OailIaHbICThI
HIaFBIMAAPHI YIIiH ¥ HbIMAACTHIPYLIBLIAP XKayan OepMeii.

7.3. ¥#bIMIacTRIPYIIbIIAP TEXHUKAIBIK ceOenTep OOMbIHIIIA
eTHereH, KaObu1gaHOaraH, KyIi KOibUIFaH, KaTapbUIFaH,
asiKTaJMaraH HeMece KJIMEHTTiH KapTachblHa/IIOThIHA
GaitnaHbICTHI cebenTep OOWBIHIITA AKIMSHBIH TajlanTapbiHa
colikec KeIMEHTIH onepanysuiap YIIiH xKayan oepMeiii.

7.4. YHbIMIACTBIPYIIBUIAP KATHICYIIBIIAPBIH KYTKEH
CBIMJIBIKTAp/IBIH COIKeC KeIMEereHi YIIiH xKayarn OepMeii.

7.5. ChIMNBIKTAp caThUIMAYhl HEMECE KaliTa CaTbUIMAaybl THIC
JKOHE OJT TeK KaHa JKeHiIMIa3/IbIH JKeKe MaijaanyblHa
apHaJFaH.

7.6. ¥pIMOacTRIPYIIBIIAPABIH AKIMSHBIH KOCBIKCHI3

3aBHCHMOCTH OT KOJIMYECTBA COOTBETCTBYIOMINX YCIOBHAM
TpaH3aKLuil.

6.3. [Toce BEIOOpa MOOETUTENS C HUM CBSI3BIBAIOTCS TIO
Tenedony B npsMoM d¢upe. Ecian mobenurens He OTBeYaeT Ha
3BOHOK TPYIKIBI MOJPS, IPOBOIUTCS IOBTOPHBINA BHIOOD.

6.4. Bee pospirpeinmy npoxoadr B Instagram @12 _mesyacev_kz,
B IIPSIMOM 3(Hpe CTPOUTENBHOT0 Turnepmapkera «12 Mecsiuen»

6.5. Opranu3atopsl BIpaBe 3alpOCUTh y MOOeIUTENs
HH(OPMAIUIO W/ UK JOKYMEHTBI, HCOOXOIUMBbIE ISt
MOTBEPIKACHUS JINIHOCTH, BO3PACTa, TOPO/ia MPOKUBAHHS,
(hakTa OIIaTHI U COOTBETCTBHUS YCIOBHAM AKIHH.

7. O'PAHUYEHUA U OTBETCTBEHHOCTD

7.1. B akumu He MOTYT yJacTBOBaTh paboTHUKH baHka
HenrpKpenut, cetn «12 Mecsuesy, TUCTPHOBIOTOPHI,
peKIIaMHBIe areHTCTBA, X aQPUINPOBaHHBIC TUIIA U OITU3KHE
POICTBEHHHUKH, a TAK)KE IOPUIUUECKHE JIUIA.

7.2. OpranuzaTopbl HE HECYT OTBETCTBEHHOCTH 3a MPETCH3UU
YYaCTHHKA, CBS3aHHBIC C OTCYTCTBUEM B MPHJIOKECHUH KYIIOHA,
HOMEpa YJ4acTHs WK OTICIBFHOTO CTaTyca, IIOCKOJIBKY B
COOTBETCTBHU C HacToAmMMU [IpaBunamu yuactue
onpenenseTcs no GpakTy TpaH3aKIMH, 3a(QUKCUPOBAHHOI B
cucreme banka.

7.3. OpraHu3aTopsl He HECYT OTBETCTBEHHOCTH 3a ONEPAIHH,
KOTOpBIE HE MPOIILIN, OBIIH OTKJIOHEHBI, OTMEHEHHI,
BO3BpAILEHbI, HE 3aBEPLICHBI 10 TEXHUYECKUM IIPUYHHAM WU
HE COOTBETCTBYIOT YCJIOBUSAM AKIUY [0 IPUYUHAM, CBSA3aHHBIM
C KapToii/CueToM KIIHEHTA.

7.4. Opranu3atopsl He HECYT OTBETCTBEHHOCTH 32
HECOOTBETCTBUE IPU30B OKUAAHUAM YyHACTHUKOB.

7.5. [lpu3sl He MoJyIekKAT NMPOJIAKE WK NIEpEnpoaaKe 1
npeIHa3HAYEeHbl HCKITFOYUTENBHO ISl TMIHOTO ITOJIb30BaHHS
modeauTeIeM.

7.6. Opranu3aTopsl BIpaBe UCKIIOYUTH YIACTHUKA U3 AKIHH B

register multiple times, depending on the total number of their
qualifying transactions.

6.3. After the winner is selected, they will be contacted by phone
during the live stream. If the winner fails to answer the call after
three (3) consecutive attempts, a replacement winner shall be
selected.

6.4. All prize draws shall be conducted live via the Instagram
account @12 mesyacev_kz of the “12 Mesyatsev” home
improvement hypermarket.

6.5. The Organisers shall have the right to request from the
winner any information and/or documents necessary to verify
their identity, age, place of residence, payment transaction, and
compliance with the terms and conditions of the Promotion.

7. LIMITATIONS AND LIABILITY

7.1. Employees of Bank CenterCredit, the “12 Mesyatsev” retail
chain, distributors, advertising agencies, as well as their
affiliates, close relatives, and affiliated legal entities, shall not
participate in the Promotion.

7.2. The Organisers shall not be liable for participants’ claims
related to the absence of a coupon, entry number, or specific
status within the mobile app, as participation is determined
solely by the fact of a transaction recorded in the Bank’s system
in accordance with these Rules.

7.3. The Organisers shall not be liable for any unsuccessful,
declined, cancelled, refunded, or not completed transactions due
to technical reasons, or for any transactions that do not comply
with the terms and conditions of the Promotion due to issues
related to the customer’s card and/or account.

7.4. The Organisers shall not be liable if the prizes do not meet
the expectations of the participants.

7.5. Prizes are not subject to sale or resale and are intended
solely for the winner’s personal use.

7.6. The Organisers shall have the right to exclude a participant



opekeTTepi, AKIUSHBIH TaTaNTapblH aifHAIBII 6TYTe THIPEICY,
JKaJIFaH, KaUTapbUIFaH, JayJIbl HeMece OIepaIusHbIH
TaJIaNTapbIHA COMKeC KeIMEHTIH/Ir aHBIKTAFaH XKaFiaia,
KaTBICYIIBIHEI AKIUSIIAH MIBIFApyFa KYKBIIBL.

8. KATBICYIIBLIAPABIH KEJICIMI

8.1. Akumsra KaTeICcy ocbl EpexxeMeH TOJBIK Kemicy i Oimipesi.

8.2. Katbicymsunap xynaenepai TancelpaThiH ke3ne ¢oro,
OeiiHe oHe ayAno TycipiiiMre Keicesi.

8.3. ¥ibIMaacThIpYIIBI )KEHIMITA3Aap IbIH OcitHenepi MeH
aTTapbIH KapHAMAITBIK MaTepHaiapaa KOChIMIIIA ChIIaKbIChI3
naiananyra KyKbUIibl.

9. IEPBEC JEPEKTEP

9.1. Axmsra KaTeica OTHIPHIN, KaTeicymbuiap LlearpKpeaur
BankiniH xoHe «12 Mecsite keiciHiH e31epiHiH nepoec
JepeKTepiH AKIUSIHBI OTKi3y MaKcaTTaphl YIIIiH KUHAYFa,
OHJICYTE JKOHE MalilaaHyFa KeliciMiH Gepenti.

9.2. lepextepi eHzey KaTbICYIIbUIAP Ti3LTIMIH
KaJIBIITACTBIPY/Ibl, XKEHIMIIA3/1ap/ibl aHBIKTAYIbl,
JKeHIMIIa31apMeH OalimaHBICTBI, CHIMIIBIKTAp Oepyai, CaKTay b,
naiganany bl )KoHE KaXKeT OOJIFaH JKaFrqaiaa AKIUSHBI 6TKIZY
MakcaTTapbl YIIiH YIIHII TYIFanapra 0epyai KaMTHIbL.

9.3. lepGec nepexrep Kazakcran PecryOnukachiHbIH
KOJIZIaHBICTaFbl 3aHHAMACBIHA COUKEC OHENE Il JKOHEe
KOpFasaJpl.

10. CAJIBIK

10.1. ChIfIBIK anaThIH Ke3/e TYBIHIAUTHIH OapIIbIK CaIbIKTap
MEH MiHJCTTi ToaeMaepAi ¥ HbIMIaCTHIPYIIEI TOICHI.

10.2. KaTsIcymbuiap caibIKThl 63 OeTiHIIe Teey MiHACTIHEH
GocaTbLIa B

cllydae BBISBICHHUS HEJIOOPOCOBECTHBIX JEHCTBHUIL, MOMBITKH
o0xona ycnoBuit AKuuH, GUKTHBHON, BO3BPAIEHHOH, CIOPHON
WJIH HE COOTBETCTBYIOIICH YCIOBUSIM OIIEPALUH.

8. COI'/IACHUE YYACTHHUKOB

8.1. Yuactue B AKIIMH 03HAYaET IOJIHOE COTJIacue ¢
Hactosmumu [IpaBunamu.

8.2. Y4acTHHKH COTNAIIaoTcs Ha GOTO-, BUACO- H ayJHOCHEMKY
[PH BPYYECHHUH NPH30B.

8.3. Opranmusatopsl BIpaBe UCIOIB30BaTh H300pAKEHUS U
UMeHa rnobeuTeneil B pekJIaMHbIX MaTepuaiax 0e3
JIOTIOJTHUTEIBHOTO BO3HATPAXKICHHSI.

9. IEPCOHAJIBHBIE TAHHBIE

9.1. YyacTBys B AKIMH, YIaCTHHKH COTJIAILIAIOTCS Ha cOop,
00paboTKy ¥ HCHOJIB30BaHNE NEPCOHABHEIX JaHHEIX baHkoM
HentpKpeaut u cetbro «12 Mecsues» s Lenei mpoBeaeHUS
Axuun.

9.2. O6paboTKa JaHHBIX BKJIIOYAeT (OPMHUPOBAHHE peecTpa
YYaCTHHKOB, OTIpeJieeHHe o0euTeNeH, CBI3b C
HOOEUTENSAMH, BbLIAYy [PH30B, XPAaHEHHE, HCIIONb30BaHHE U,
pH HEOOXOMMOCTH, nepenavy TpeTbUM JIMLAaM JUlsl Leaen
NPOBE/ICHUS AKIHH.

9.3. [lepcoHanbHbIEC JaHHBIE 00pa0aTHIBAIOTCS 1 3AIIUIAIOTCS B
COOTBETCTBUH C ICHCTBYIOLIUM 3aKOHOIATEIBCTBOM
Pecny6nuku Kazaxcras.

10. HAJIOT'H

10.1. Bce Hanoru u 00si3aTeNbHbIC UTATEKH, BO3HUKAOIIHE TIPH
MOJTYYEHUH TIPU30B, OIUIaunBaroTcss OpraHu3aTopamm.

10.2. YuacTHHUKHA OCBOOOXKIAIOTCA OT 00SI3aHHOCTH
CaMOCTOSITENIFHO YIIAYMBAThH HAJIOTH.

from the Promotion in the event of any bad faith actions,
attempts to circumvent the terms of the Promotion, or any
fictitious, refunded, disputed, or otherwise non-qualifying
transactions.

8. PARTICIPANTS' CONSENT

8.1. Participation in the Promotion constitutes full and
unconditional acceptance of these Rules.

8.2. The participants consent to be recorded, photographed, and
audio recorded when the prizes are awarded.

8.3. The Organisers shall have the right to use the winners'
images and names in promotional materials without any
additional compensation.

9. PERSONAL DATA

9.1. By participating in the Promotion, the participants consent
to the collection, processing, and use of their personal data by
Bank CenterCredit and the “12 Mesyatsev” retail chain for the
purposes of conducting the Promotion.

9.2. Data processing shall include the compilation of the
participant register, selection of winners, contacting the winners,
and distribution of prizes, as well as the storage, use, and, if
necessary, transfer of data to third parties for the purposes of
conducting the Promotion.

9.3. Personal data shall be processed and protected in
accordance with the current legislation of the Republic of
Kazakhstan.

10. TAXES

10.1. All taxes and mandatory payments arising from the receipt
of prizes shall be paid by the Organisers.

10.2. The participants shall be exempt from the obligation to
independently pay any taxes.



11. AKIIMSIHBI ©3I'EPTY HEMECE KOIO

11.1. ¥iteiMmacTeIpymIbapAbH Instagram xone/Hemece
YHBIMIACTBIPYIIBUIAP/IBIH CAHTBI apKBUIbI KATHICYIIBLIAPIbI
xabapziap eTe OTBIPHII, aKLMSAHBI ©3TepTyre, TOKTaTa TYpyFa
Hemece OoIpIpMayFa KYKbIFBI Oap.

11.2. ¥#smvpacteipymsniap Kasakcran PeciryGiikachiHbIR
KOJIIAaHBICTAFbl 3aHHAMACHIH, baHK XYIeCiHiH IepeKTepiH jkoHe
AKIMSTHBI ©TKi3y MaKCaThIH OaCIIBIIBIKKA aJ1a OTHIPHII, OCHI
Epesxene Tikeneit perTenMereH Macenenep OOMbIHITA TIeITiM
KaObIIIayFa KYKBUIBL

12. COHFBI KAFHJIA

12.1. Ocsl Epesxe AKIUSHBI OTKi3yAIH, KaTBICYIIBIIAPBI
alKpIHIAYIBIH )KOHE CHIMIBIK OepyIiH HETi3Ti TatanTapbiH
perreiini.

12.2. EpexeHiH opbIC jKoHE Ka3ak TULAEepiHICT] HYCKaIaphl
apacklH/a dPTYPIIl OKBUTFAH JKaFaaiisia, epexeHiH OpbIc
TLTIHZETI MOTiHI 6achIM KYIIKe ne GoJaspl.

11. '3BMEHEHHUE NJIM OTMEHA AKIIUHN

11.1. OpraHu3aTOphl OCTABIAIOT 332 COOOH MPaBO U3MEHSTH,
MPUOCTAaHABINBATH WK OTMEHITH AKIHIO, YBEIOMUB
Y4acTHHKOB 4epe3 Instagram u/mim caiit opraHu3aTopos.

11.2. Opranu3zaTopsl BOpaBe MPUHAMATH PELICHNUS 110
BOIPOCaM, MPSIMO HE YPETyJIHMPOBaHHBIM HACTOSIIUMI
[paBuamu, pyKoBOJICTBYSCh IEHCTBYIOIINM
3aKOHOJaTeNbCTBOM Pecmy6iuku KasaxcraH, JaHHBIMH CHCTEM
baHka 1 1e1sIMH IPOBEICHUS AKIIUH.

12. PUHAJIBHBIE ITOJIOKEHU A

12.1. Hacrosiue I1paBuina peryaupyroT OCHOBHbIE YCIOBHS
IpoBeJeHUs AKIIUY, ONIPECICHUS YIaCTHUKOB U BbIAA4YH
TIPU30B.

12.2. B ciiyuae pa3HouTeHui Mexxay Bepcusimu [IpaBun Ha
PYCCKOM U Ka3aXCKOM $SI3bIKaX IIPHOPHUTET UMEET TEKCT Ha
PYCCKOM SI3BIKE.

11. PROMOTION AMENDMENT OR CANCELLATION

11.1. The Organisers reserve the right to amend, suspend, or
cancel the Promotion by notifying the participants via Instagram
and/or the Organizers’ official websites.

11.2. The Organisers shall have the right to make decisions on
matters not explicitly covered by these Rules, guided by the
applicable legislation of the Republic of Kazakhstan, the Bank’s
system data, and the objectives of the Promotion.

12. FINAL PROVISIONS

12.1. These Rules govern the general terms and conditions of the
Promotion, including participation, determination of
participants, and distribution of prizes.

12.2. In case of any discrepancies between the Russian and
Kazakh versions of these Rules, the Russian text shall prevail.



